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Unit1l
p | What is meant by marketing ?Discuss the nature and scope of marketing
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Discuss the internal and external forces affecting marketing environment
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Unit 2
2 What is consumer behavior ?Describe in brief the different factors affecting consumer
behavior .
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Explain market segmentation. What criteria are used for segmenting a market ?
Unit3
3 Explain the meaning of product mix .What factors influence changes in product mix ?
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Define product planning and discuss its important in product planning .
Unit4
4 Assess the important of price and non price competition and suggest alternative strategies
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Or
Describe briefly the chief pricing method which are used to determine the price of a
product
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Unit 5

5 Describe in detail the factors affecting distribution channel.
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What do you understand by the term Retailing ? What is the important in the Indian Economy ?
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